
UPPER SCHOOL COURSES 

ELECTIVE COURSE DESCRIPTIONS 
 
Global Issues Network: (0.5 Credits) 

Global Issues Network will be a one semester course offered in the first semester.  It is aimed at 
introducing students to the events, trends, and issues/challenges that citizens and leaders are 
facing in an increasingly global world. Students will work in groups to examine local solutions to 
some of the 20 largest problems that world is currently facing. 

Prerequisite: Open to all students. 

Text: High Noon, ISBN # 978-0465070091  (used) 

The Sixties in America Honors: (0.5 Credits) 
This semester course will cover two pivotal decades, the two “60s” that the United States has 
experienced since its founding, the 1860s and 1960s.  These decades were influential in a variety 
of ways, impacting the American people, history, and culture in unimaginable ways.  The first 
term will focus upon the 1860s, with the Civil War and its immediate aftermath as the focus. 
The second term will focus upon the Cold War, Civil Rights Movement, and the counterculture 
of the 1960s.  The course will utilize a variety of sources, including first-person accounts, literary 
works, and films set in and influenced by the events of the decade. 

Prerequisite: Open to all students.  
 
Text: Students may be required to purchase specialized materials for individual projects. 
 

History through Film and Literature Honors: (0.5 Credits) 

This semester course will examine important people, places, and events in World History by 
looking at accounts of them as they appear in literature and film.  We will look at historical 
accounts, newspaper articles, short stories, poems, and novels, some fictional and some not, to 
glean an understanding of time and place.  We will also look at film treatments, some 
documentaries, some newscasts, and some feature films, to get an appreciation of people, places, 
and events.  Time will be spent exploring the voyages of Christopher Columbus, the sinking of 
the Titanic, the American Civil War, the Holocaust, and so much more. 

Prerequisite: Open to all students.  
 
Text: Students may be required to purchase specialized materials for individual projects. 
 

Advanced Placement Human Geography:  (1.0 credit) 
 



Human Geography is a course designed to prepare students for geographic analysis for regional 
and global issues.  Students will use problem solving and decision making skills to make sense 
of the processes in a changing world.  The topics covered are regionalization, cultural patterns, 
rural and urban land use, and economic development.  Students will take the AP exam in May 
for college credit.  
 
 
Prerequisite:  
 
Text: The Cultural Landscape: An Introduction to Human Geography by James M. Rubenstein. 
11th edition.  ISBN # 9780321831583 (but other editions are acceptable as well).    
 

Psychology (1.0 Credits) 
This elective introduces students to such areas as biophysical, cognitive, and abnormal. Since the 
development of “self” is an integral part of adolescent development, we will spend a great deal 
of time exploring this and understanding why it is important.  Students are challenged to relate 
psychological concepts to their own lives and to evaluate various methods of research.  

Textbook: none required 

Digital Media Production (0.5 Credits) 
This course covers the basic principles, tools, and best practices for Creative Video Production, 
Audio Production, Storyboarding and Storytelling, Editing, Script Writing, Interviews, 
Broadcasting and Graphic Design. This course can be taken as a single semester during the first 
semester of study. 
 
Prerequisite: Open to all students. 
 
Text: No text required. 
 

Introduction to Entrepreneurship: (0.5 Credits) 
Entrepreneurship and innovation have never been more important in the 21st century at a time of 
global, turbulent environments involving discontinuous change. Introduction to Entrepreneurship 
is designed for students, who wish to learn about entrepreneurship, its role and importance in our 
society, and how to bring new ideas to the marketplace both in the startup and corporate setting. 
This course is designed primarily to provide an overview of entrepreneurship, develop an 
entrepreneurial frame of mind and learn the fundamentals of how to differentiate an idea from an 
opportunity. Students come up with a business idea and explore its potential for becoming a 
viable business. They learn to do market research. Important aspects of the course include 
self-assessment to determine one's strengths and weaknesses, understanding the "magic" of 
leadership and gaining an entrepreneurial perspective on life. This course can be taken as a single 
semester during the second semester of study. 
 
Prerequisite: Open to all students.  



 
Text: Students may be required to purchase specialized materials for individual projects. 
 


